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105 Cola is a dynamic new player in the traditional world of cola, designed
to stand out in a competitive market. The brand's emblem-a shining

star-symbolizes sparkling energy, cracked ice, & power, perfectly capturing
the essence of the cola's refreshing taste. Using a bold color palette of
blue, red, & white, with black & neon yellow as secondary colors, 105
COLA creates a striking & modern visual identity.
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